
COVID Response 
Patient-led Campaign

(March 30 – July 31, 2021)



Campaign Phases

Phase 1:.
June 15 –

July 31, 2020

Media focus

Phase 2:.
March 30 –

July 31, 2021

Digital focus

Phase 3:.
Locally focused 

initiatives 

Pending 



Raising awareness and driving action

Phase 2 of our COVID Response Campaign highlighted that cardiac 
emergencies are medical emergencies; heart patients need to be 
proactive in seeking care; and healthcare providers and systems need 
to prioritise the treatment of heart patients. 



The ‘Just Go’ Message

If you are experiencing a heart or stroke emergency – this is NOT the 
time to ‘stay at home’ - When your heart says so, #JustGo.



The ‘Step Up’ Message

Own your heart health by recognising and tracking symptoms, 
reaching out to your healthcare provider and following through with 
your treatment plan. When your heart needs you, #StepUp.



The ‘Just Treat’ Message

COVID-19 has upended the world and we are facing an unprecedented 
burden of heart disease. Because time is crucial, #JustTreat.



Resources: Toolkit with multiple assets

• Video animations 

• Patient videos from our Affiliates 

• Social media graphics in multiple sizes

• Tips and Editorial Calendar

Campaign 
graphics and 
animations 

translated into 
14 languages



International Reach
Australia, Austria, Belgium, Brazil, Canada, Egypt, France, Germany, Greece, India, 
Ireland, Italy, Japan, Latvia, Lithuania, Mexico, Netherlands, Poland, Portugal, Spain, 
Sweden, Switzerland, UK and the US.



Supported by societies and organisations, including: 

• World Heart Federation

• European Society of Cardiology

• The International Atherosclerosis Society (IAS) 

• FH Europe

• British Society for Heart Failure

• Association of Chartered Physiotherapists in Cardiac 
Rehabilitation, UK

• Irish College of General Practitioners & Irish Cardiac Society



Campaign reach update

Over 36,534,000+ 
opportunities to see 
or hear across digital, 
print and radio media. 

Press pick-up – 80+ features 
across 7 countries, includes 
National coverage in Canada, 
Spain, Germany, Ireland, 
Austria, UK and Italy. 



Social media reach update

Shared by 96+ influencers, follower total of 743,000+ users

Global Heart Hub digital highlights 

Facebook, Twitter, LinkedIn, Instagram:

• Impressions: 1,274,145+

• Engagements: 141,000+

• Campaign webpage views: 11,240+



New for Phase 2: International video campaign

YouTube campaign using country-specific videos:

1,803,700+ impressions



Shared by Organisations, including: 

AADIC-Heart Failure Portuguese Association, 
Portugal

AEPOVAC, Spain

AISC, Italy

AllianceCoeur, France

Cardio Alianza, Spain

Croí Heart & Stroke, Ireland

Cuore Italia, Italy

Dilated Cardiomyopathy Foundation

EcoSerce, Poland

Egyptian Association for Care of 
Heart Failure Patients

FOKUS Patient, Sweden

Heart Valve Voice UK

Heart Valve Voice Japan

Heart Valve Voice US

Heart Valve Voice Canada

Heartlife Canada

Infosalus, Spain

Lado A Lado, Brazil

Lithuanian Heart Failure Association

Meine Herzklappe, Germany

Parsirdi, Latvia

Salud a Diario, Spain

The Mended Hearts Inc. United States



Analytics from the 
Patient Organisation



Aepovac, Spain

Website page views

Page views 5,762

Social Media

Twitter

Impressions 8,469

Engagements 89

Video Views 156

Facebook

Impressions 3,662

Engagements 69,000

Video Views 582

LinkedIn

Impressions 3,339

Instagram

Impressions 5,819

Other

National Society / 
Org Support

Spanish Society of 
Cardiovascular and 
Endovascular Surgery, 
Spanish Federation of 
Anticoagulated patients

Influencer Support Dr. Jorge Solís, Head of 
Heart Valve Disease Unit

Other promotions Industry

Combined reach of 
up to 7,004,000 
Spanish users. 

Media Pick-up

Publication Description Circulation

EFE SALUD Press Release 762,000

IM MÉDICO
Interview Mª Cecilia 
Salvador, president of 
AEPOVAC

73,000

PM FARMA Press Release 122,000

SALUD A 
DIARIO

Press Release 23,000

NOTICIAS DE Press Release 2,000

CRÓNICA DE 
CANTABRIA

Press Release 1,000

DIARIO 
SIGLO XXI

Press Release 119,000

INFOSALUS Press Release 2,587,000

STICK 
NOTICIAS

Press Release 5,000

VALOR 
SALUD 
(Radio)

Interview Dr. Solis and 
Homa (patient)

24,000

TELEMADRID 
(Web)

TV report on the website 2,900,000 

TELEMADRID 
(TV)

TV report on the news 200,000 

LA OTRA (TV) TV report on the news 90,000 



AEPOVAC, Spain



Heart Valve Voice UK

Social Media

Twitter

Impressions 94,500

Engagements 1,200

Video Views 3,433

Facebook

Impressions 248,000

Engagements 10,000

Video Views 1,946

LinkedIn

Impressions 11,432

Instagram

Impressions 7,000

Video Views 765

Media pick-up 

Publication Description Circulation

BBC South News Feature 500,000

ITV News News Feature 5,000,000

Lancashire Life Column 25,000

Lancashire 
Evening News

Column 75,000

Mail Online Feature with 
Steve McCabe

4,500,000

Health Radio 
UK

News report 100,000

Radio 
Interviews

15+ radio 
interviews 
including BBC 
Radio, Times 
Radio and 
Wave 105.2 FM

4,600,000

Other

National 
Society / Org 
Support

BHVS, SCTS, Blackpool Hospital

Influencer 
Support

Dave Swanton

Professor Mamas Mamas

Special activity Interview with Professor Mamas Mamas 
after his data regarding backlog in UK.

Combined reach of 
up to 15,178,000+

UK users. 



Heart Valve Voice UK



Croí, Ireland

Website page views

Page views 1,282

Social Media

Twitter

Impressions 41,302

Engagements 589

Video Views 144

Facebook

Impressions 791,217

Engagements 38,447

Video Views 4,283

LinkedIn

Impressions 1,691

Video views 184

Instagram

Impressions 703

Other

National 
Support

Irish Cardiac Society; Irish Collage of General 
Practitioners

Special activity National radio advert with ‘Just Go’ message. 

RTE Radio 1: Weekly listenership - 1,436,000

Lyric FM Weekly listenership - 294,000

E-newsletter 3,000+ emails opened

Health 
promotions

Health webinar with 350+ attendees 

Instagram Q+A Special Instagram Q+A with a nurse

Combined reach of 
up to 5,782,491 

Irish users. 

Media Highlights

Publication Description Circulation

RTÉ
Croí CEO on national 
news and digital channels 
sharing Just Go message

1,800,000

Irish Daily Star Feature 45,000

Irish Mirror Feature 45,000

Irish Examiner Feature 183,859

Irish 
Independent

Feature
893,100

The Herald Feature 28,940

Irish Mirror Feature 133,620

Buzz.ie Feature 32,980

Oireachtas.ie Feature 6,800



Croí, Ireland



Heart Valve Voice Canada

Website page views

Page Views (homepage) 
with campaign banner

3,988

Combined reach of 
up to 2,082,000+ 
Canadian users. 

Social Media

Twitter

Impressions 29,099

Engagements 373

Video Views 261

Facebook

Impressions 14,033

Engagements 752

Video Views 446

Media pick-up 

Publication Description Circulation

Global News British 
Columbia

Television 
interview

1.3M (TV)

50,000 (web)

Global News 
Kingston

Television 
interview

149,000

City News Radio interview 43,400

Fairchild TV –
Largest Asian media 
outlet

Television 
interview

400,000

Bracebridge 
Examiner 

Newspaper 10,000

Toronto Star (web) Web article 35,600

North Bay 
Nippising

Newspaper 43,000

Other

Influencer 
Support

Healthcare Professionals: Jacquelin Little 
NP; Cheryl Low NP; Lorraine Montoya, 
APN; Kristin Peters, RN; Dr. Charlie 
Peniston, Cardiac Surgeon; Rae Anne 
Roman, RN. Heart Valve Patients: Nancy 
Bagworth, Brian Socransky and 

John Stott

HVV Canada 
Monthly 
Newsletter

Total opens of newsletter: 2,273



Heart Valve Voice Canada



Meine Herzklappe, Austria

Website page views

Page views 5,197

Social Media

Twitter

Impressions 35,402 (organic)

Engagements 769

Video Views 1,206

Facebook

Impressions 397,304

Engagements 3,861

Video Views 35,550

Instagram

Impressions 2,995 (organic)

Video Views 1,245

Combined reach of 
up to 1,159,129 
Austrian users. 

Media pick-up 

Publication Description Circulation

Horizont Feature 43,200

Pflege
Professionell

Feature 129,000

Österreichische
Bauernzeitung

Feature 143,400

Other

National 
Society / Org 
Support

Österreichischer Herzverband

Österreichischer Herzfonds

shared the campaign

Special activity Created 10 “Ask the professor”- videos about 
covid with Prof. Hengstenberg and Prof. 
Rosenhek

Other 
promotions

4 information stands in large shopping malls 
in Austria, 360,000 opportunities to see.



Meine Herzklappe, Austria



Heart Valve Voice US

Website page views

Page views TBC

Social Media

Twitter

Impressions 61,922

Video Views 25,584

Facebook

Impressions 311,330

Engagements 384

Video Views 27,051

Other

Zeeto resulted in 1,205 survey/self-
assessment completions

Beginning a television PSA campaign in 
May and creating new video content. 

Combined reach of 
up to 424,500 

American users. 



Initiative Herzklappe, Germany

Website page views

Page views 5,562

Social Media

Facebook

Impressions 287,206

Engagements 286

Video Views 8,781

Combined reach of 
up to 301,835 
German users. 



Initiative Herzklappe, Germany



Cuore Italia - Italy

Website page views

Page views 2,537

Social Media

Twitter

Impressions 5,607

Engagements 92

Video Views 57

Facebook

Impressions 19,578

Engagements 323

Video Views 416

You Tube

Video Views 447

Instagram

Reached 137

Media pick-up 

Quotidiano
Sanità

Article 14,300

La Sicilia Article 13,400

Controradio Radio 
Interview

23,000

National Support

Website wwww.senioritalia.it

Two news articles, see here and here, published on the website 
senioritalia.it were relaunched on the institutional newsletter of 
Senior Italia FederAnziani, distributed every week to a database 
of 100,000 recipients.

Relaunch Social Network Senior Italia

All the contents of the campaign posted on the official social 
pages of Cuore Italia were shared:

- Facebook Senior Italia Il Giornale del Web (140,000 followers)

- Twitter @FederAnziani (8,500 followers)

- Twitter @FederAnziani_FA (1,700 followers)

Combined reach of 
up to 331,000 
Italian users. 

https://www.senioritalia.it/2021/03/sintomi-emergenza-cardiaca-aspettare-ogni-attimo-vita/
https://www.senioritalia.it/2021/04/mettiamo-cuore-prima-della-paura-covid/


Cuore Italia - Italy



Heart Valve Voice Japan

Website page views

Page views 266

Social Media

Twitter

Impressions 136,486

Engagements 2,591

Video Views 8,117

Facebook

Impressions 3,862

Engagements 528

Video Views 895
Combined reach of 

up to 152,750 
Japanese users. 



Lado a Lado, Brazil

Social Media

Facebook and Instagram

Impressions 40,499

Engagements 10,078

Video Views 17,171

Combined reach of 
up to 67,748+ 

Brazilian users. 



Mended Hearts, US

Website page views

Page views TBC

Social Media

Twitter

Impressions 7,541

Engagements 128

Facebook

Impressions 3,090

Engagements 64

LinkedIn

Impressions 275

Instagram

Impressions 749

Video Views 24

Combined reach of 
up to 11,870 

American users. 



PACO, Mexico

Website page views

Page views 1,954

Social Media

Twitter

Impressions 2,770

Engagements 79

Video Views 47

Facebook

Impressions 1,146

Engagements 1,929

Video Views 86

Other

National Society / 
Org Support

Support from 10
national 
organizations 

Radio spot – reach?

Combined reach of 
up to 7,980 

Mexican users. 



Heartlife Foundation, Canada

Social Media

Twitter, Facebook and Instagram

Impressions 5,000

Combined reach of 
up to 5,000 

Canadian users. 



AISC, Italy

Social Media

Twitter

Impressions 2,486

Engagements 31

Facebook

Impressions 2,143

Engagements 68

Instagram

Engagements 83

Combined reach of 
up to 4,800 Italian 

users. 



AADIC, Portugal

Website page views

Page views 865

Social Media

Facebook

Impressions 374

Engagements 13

Video Views -

LinkedIn

Impressions 46

Video Views -

Combined reach of 
up to 1,300 

Portuguese users. 



Egyptian Association for Care of Heart Failure Patients

Combined reach of 
up to 1,089+ 

Egyptian users. 

Social Media

Twitter

Impressions 50

Facebook

Impressions 985

Engagements 54



Supporter Coverage



Industry supporters



Thank you!


