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On 29 September, everyone can
participate in World Heart Day!

Individuals, families, schools,
community groups and governments.

;

TOGETHE

For any assistance with the campaign, please email __ ‘: |
WORLDHEARTDAY@WORLDHEART.ORG % -
L dothe — YT T R
The World Heart Day team will do their utmost to support you. T v, _ d
.4 &
1 ,
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THEHISTORY

-or over two decades the World Heart
~ederation has been leading the World Heart
Day movement — informing people around
the world that cardiovascular disease (CVD),
including heart disease and stroke, is the
leading cause of death globally. More than

20 million lives are lost every year because of
CVD, and World Heart Day is an opportunity
to highlight the actions that individuals can
take to prevent and manage CVD.

807

EATING WELL

OF PREMATURE CVD DEATHS ARE PREVENTABLE
BY LIMITING RISK FACTORS AND PRACTISING
HEART-HEALTHY BEHAVIOURS SUCH AS:

GETTING MORE ACTIVE

|

SAYING NOTO TOBACCO




BEATING P T

World Heart Day is a reminder to everyone
around the world to take care of their hearts.
This year’s campaign focuses on the essential
step of knowing our hearts first. Because when
we know more, we can take better care.

USE @ KNOW @

UNITING all people from all countries and
backgrounds in the fight against CVD

DRIVING international action
ENCOURAGING heart-heathy living

BELIEVING in a world where heart health
s a ftundamental human right

USE ¥ KNOW @

HEART

‘4

Let’s unleash the power of knowledgg
to stop the world’s biggest killer:
cardiovascular disease.

WORLD #UseHeart | #WorldHea rtDay

i DAY 25 WORLDHEARTDAY.ORG | (Ui




2.

2023 CAMPAIGN THEME

21 USE™
2.2 USE © KNOW

2.3 PERSONALISATION
OF THE CAMPAIGN




IS A GLOBAL, UNIVERSAL CALL TO ACTION.
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USE © KNOW

Visual language is a part of our daily lives.
Emojis are one of the most popular forms of
communication today, especially amongst
younger generations, helping to retain people’s
attention and transcending language barriers.

Use heart, know heart is open-ended.

It is not limited to a specific theme

or topic. Instead, those who activate the
campaign can choose their area of focus -
.e., the environment, healthcare access,
mental health or priority risk factors - and
provoke their audiences with questions
that are relevant and interesting to them.

USE L KNOW L Let's unleash the power of knowledge

©

WORLD
HEART
DAY 2 5er

to stop the world's biggest killer:

cardiovascular disease.

#UseHeart | #WorldHeartDay =~ “""
WORLDHEARTDAY.ORG Wil ids SERVIERS




PERSONALISATION
OF THE CAMPAIGN

The mechanism is designed to get people
thinking about their relationship with their heart,
by presenting them with questions and facts,
enticing them to find out more.

We encourage you to personalise your
campaign, to focus on the aspects of heart
knowledge that matter most to you and those
around you. Apply your own perspective,
world view, and lived experience to make

the campaign your own.

ENVIRONMENTAL

Air pollution

Water quality

RISK FACTORS

Climate change

Work environment

Green spaces

4 Noise }x.
- USE @ KNOW ¥ -
t" . encourages everyone to choose the messages -

v Isolation : -

) that are important to them.
Medicat
R Substance abuse
Stress
Depression
Anxiety
MENTAL HEALTH HEALTH EQUITY
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A toolkit containing a variety of digital and printable assets is available for
promoting the campaign. Some assets are provided in multiple languages
allowing for cost-effective and impactful local deployment of the global campaign.

@ CLICKTO ACCESS THE RESOURCES

ARE YOU AT
RISK OF €9?

very year globally.
0.5 million people. & USEWKNOW®
USE @ KNOW @ !

USE ® KNOW.®. i


https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/

POSTERS

Four posters have been designed for the

campaign and are available for download
in multiple languages.

ARE YOU AT
RISK OF €9?

What scares you more?
Shark attacks kill 6 people every year globally.

Cardiovascular disease kills 20.5 million people.
USE ' KNOW ' Let’s unleash the power of knowledge
to stop the world’s biggest killer: USE ' KNOW .

cardiovascular disease.

Lifestyle changes can help us manage

and prevent cardiovascular disease. USE W KNOW @ When you know your numbers ~
| blood pressure, cholesterol, blood sugar,
USE ® KNOW @ -

Body Mass Index (BM) ~ you can take
action to better manage your health.

WORLD | 4iyceheart | #WorldHeartDay | ™™™ ="'_ . WORLD | yiycchcart | #WorldHeartDay | "™ _' it WORLD | yyceheart | #WorldHeartDay | "™t _' _ WORLD | 4iycecheart | #WorldHeartDay E' i &
WORLDHEARTDAY.ORG | Wit &2z, SERVIERS | iEpdfe WORLDHEARTDAY.ORG | (Dl &2z, SERVIERS | iEegfies WORLDHEARTDAY.ORG | (Dl &2z, SERVIERS | Epdfe WORLDHEARTDAY.ORG £l &

CLICKTO ACCESS
THE POSTERS



https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/

LEAFLET

USE @
TO GET MORE ACTIVE

. him for ot least 30 minutes of moderate-

ihensity physical activity 5 times.a weeh

O st least TH minutes spread throughoot
the wiek of vilﬂtnui-inbcﬁsllyacﬁuhy.

Playing, walking, housework, dancing =
thiy all countt

The 2Q23 World Heart Day Leaflet is a printable
assetomtended to bring the campaign from
the digital world into the physical world.

The Leaflet provides practical advice on fighting

CVD in the context of this year’s th
USE ¥ KNOW @ ' e

TO EAT WELL

' Ll down on sugary beverages and fruit juices ~
chinmse wWater of umsweetened juices instead.

Swap sweat, sugary treats for fresh fruit
asa healthy alternative,

Trytoeat 5 gortions (about a hand ful #ach)
of fruit and veg 3 day = they can be fresh,
frozen, tinned ar dried.

wealk or cycle instead of driving:

pownload an app or upe awearable device
of your steps and progress-

v
v
. e mare delive pyery day - gake the STAIS,
L 4

recomminded guidelines.

v
v
' Feep the amount of aleahol you drink within
v

1 %
Lirit processed foods that are often high in 5alk, sugar b ke trac

and fat- unpack and urperap loss, peet and cook magel

L] €aarch anling or download an app and
getlotsaf heart-healthy recipe tips.

piD You KNOW?

High bibad glacese I;L\luud-.;ugm'runhl-'-* hoe od
diatseies, CVO accoumnts for the tajerityo
pt'nphwil.hdmbﬂuwi

st it cam pukias it increnged risk of tear
and stroka,

@ CLICK TO ACCESS
THE LEAFLET



https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/

SOCIAL MEDIA

A full suite of social media assets is available
for bringing the USE @ KNOW W campaign
to life online in the run up to World Heart Day
2023. WHF Members, Partners, followers, and
the general public are welcome to deploy them
across social media channels.

WORLD USE '
@ BarL | KNOW®

B0, el i, AR 0T T il T
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COVER IMAGES O O ©®

New cover images, sized appropriately for Facebook,
Twitter and LinkedIn are available.

CLICKTO ACCESS
THE COVER IMAGES

STATICPOSTS O ©®@O ®

A set of four static posts has been
developed for deployment across
the World Heart social media
channels. Each post is available in
different formats for compatibility
with various channel requirements.

CLICKTO ACCESS THE STATIC
AND ANIMATED POSTS

@ Jane & Sabrina

Laughter is the best medicine. Stay fun,
stay positive, stay cool, stay alive...

USE® KNOW W

B

WORLD BlissHaart | PiocliHeartDay
WORLDHEARTDAY.ORG [ V= it

10.328 views
This world heart day USE % KNOW %

#worldheartday #useheart

#tworldheartday
#useheart



https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/

DIGITAL STICKERS
AND GIFS

A new set of six static stickers and four animated
GlFs are available for use on social media.

Show off the campaign and your own heart’s
personality by deploying them on organizational
and personal social media channels.

CLICKTO ACCESS
THE STICKERS AND GIFS

CLICKTO ACCESS THE GIPHY
KEYBOARD (GOOGLE PLAY)

CLICKTO ACCESS THE GIPHY
KEYBOARD (APPLE STORE)

PA

SSIONATE g

AWarldHesrtDay

#WorldHeartDay



https://world-heart-federation.org/world-heart-day/resources/
https://play.google.com/store/apps/details?id=com.giphy.messenger
https://apps.apple.com/us/app/giphy-the-gif-search-engine/id974748812
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://play.google.com/store/apps/details?id=com.giphy.messenger
https://play.google.com/store/apps/details?id=com.giphy.messenger
https://apps.apple.com/us/app/giphy-the-gif-search-engine/id974748812
https://apps.apple.com/us/app/giphy-the-gif-search-engine/id974748812

VIDEO

The Use Heart Know Heart video will premier
across all World Heart social media channels
on 29 July marking two months to go until
World Heart Day 2023.

CLICKTO ACCESS THE VIDEOS VIA

@ THE WORLD HEART FEDERATION
YOUTUBE CHANNEL



https://www.youtube.com/user/worldheartfederation
https://www.youtube.com/user/worldheartfederation
https://www.youtube.com/user/worldheartfederation
https://www.youtube.com/user/worldheartfederation
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POSTER AND =
SOCIAL POST e
BUILDER e

This online tool allows you to create your own
World Heart Day poster or social media post.
Not only can you select the colour of the frame,
but also upload the image of your choice and
enter the text in any language.

CLICKTO ACCESS THE POSTER
AND SOCIAL POST BUILDER

ON HOW TO ENTER YOUR POSTER
OR SOCIAL MEDIA POST IN THE
WORLD HEART DAY AWARDS 2023

@ CLICK FOR MORE INFORMATION



https://world-heart-federation.org/world-heart-day/world-heart-day-awards/
https://world-heart-federation.org/world-heart-day/create-and-share/
https://world-heart-federation.org/world-heart-day/world-heart-day-awards/
https://world-heart-federation.org/world-heart-day/world-heart-day-awards/
https://world-heart-federation.org/world-heart-day/world-heart-day-awards/
https://world-heart-federation.org/world-heart-day/world-heart-day-awards/
https://world-heart-federation.org/world-heart-day/create-and-share/
https://world-heart-federation.org/world-heart-day/create-and-share/

QUIZ

A tun new element has been added to this year’s
campaign in the form of a heart personality
quiz. By answering just a few simple multiple-
choice questions users can determine which
one of four heart personality types they are.
The corresponding GIF for their specific heart
personality type is then available for download
and for sharing on social media. The goal

is to drive traffic to the website for this new
activity as well as creating an additional form of
engaging online content.

@ CLICKTO ACCESS THE QUIZ



https://world-heart-federation.org/world-heart-day/take-the-quiz
https://world-heart-federation.org/world-heart-day/take-the-quiz

T-SHIRT

A new t-shirt design featuring the bold and
intriguing @2 design has been created.

As no translation is necessary the t-shirt can
carry the KNOW @ message across the world

and bring everyone together in a truly global
and borderless campaign.

CLICKTO ACCESS
THE T-SHIRT DESIGN



https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/

3.9

LOGO

The World Heart Day Logo is available for
download in more than 25 languages.

@ CLICK TO ACCESS THE LOGO



https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/

INFLUENCER
REFERENCE GUIDE

Share the influencer guide with local advocates
and influencers. Everything they need is
included in the one-page influencer guide

and on the resources page.

Influencers should be encouraged to produce
original content according to their own style and
to the delight of their existing follower base, but
they can also easily build their own posts here.

CLICKTO ACCESS THE INFLUENCER
REFERENCE GUIDE

INFLUENCERS' FACTSHEET

USE @
KNOW @

WHAT IS WORLD HEART DAY?

For over [we docades, the World Heart Federatian has

Been leading the Workd Heart Doy r BTV — NISrmIng

people arcund the world that cordiovasculs

OV, ncluding hesart disease and strokn, i
m

Ea
35

conine ol death glofally. More than 20 millian G &
lost overy year because of CWD, amd Worls

19 Septermber, [ an opportunity i eghdight the
Ehat ividusls can take Lo prevent and manage CWD

IN 2023
LISE W KNOW W, This year's campaign focuses on
the edsential step of knowing our hearis [nil Becdute

wihaen we kneny mane, Wi can take better care. B of
premature CVD deaths are preventable,

IMPALCT

b 2022, the campalgn reached mode than 2 billion peopls.

INSTAGRAM TIKTOK

DELIVERABLES DELIVERABLES
0 Instagram Story pub o TikTok published around 25 September
216 September remi reminding peaple that Warld Heart Day is
Warld Heart Dayish slebrated an being cefebrated en 10 Septemberand that
is thet USE W KNOW W
9 TikTok published on 29 September
9 Static or animated post on 19 Sepremb-or highlighting the campaign's ey messaging.
high

lighting the campaign’s key messaging,
- - HASHTAGS

HASHTAGS AlseHearl #WorldHeartDay

MEMTIONS
MEMTIOMS

LIMKS
Must provide Bnk o Wiorld Heart By secial media
st buflder and encowrage followers to creats and

WORLD T ——
@is | =i o

ElgsHeary | SwWarldHesr:Doy | WORLDHEARTDAY.ORG



https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/create-and-share/
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AND LOGOS USAGE

41 HOW TO USE THE RESOURCES

4.2 NOT-FOR-PROFIT ORGANIZATIONS
AND HOSPITALS

4.3 FOR-PROFIT COMPANIES




HOW TO USE
THE RESOURCES

World Heart Day aims to coordinate global, national, anad

local efforts in the fight against CVD, including heart disease

and stroke. For this purpose, a suite of Resources has been

developed by World Heart Federation to support any individual USE @ KNOW @ st s th poverof ko
or organization that wants to join the campaign. ctomolrdoone. s

......

r ua
nnnnnnn

Let's unleash the power of L,r':Cr-.'.'ledgr;-

HEAHF#TD EUseHeart | EWorldHeartDay | "5
WORLDHEARTDAY.ORG it S,
DAY 205

Lo

e

CLICK TO ACCESS
THE RESOURCES


https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/
https://world-heart-federation.org/world-heart-day/resources/

NOT-FOR-PROFIT
ORGANIZATIONS
AND HOSPITALS

Not-for-profit organizations and
nospitals can use World Heart Day
resources and logo. We would
appreciate if you could report

your activities to
WORLDHEARTDAY@WORLDHEART.ORG

DISSEMINATION AND
TRANSLATION

Our campaign resources are
available in multiple languages
and can be adapted to each
community according to

the specific needs of their
audiences. Not-for-profit
organizations are encouraged
to download and share these
materials within their own
networks by uploading them to
their websites and social media
channels, as well as printing
and distributing them during
their World Heart Day activities.
We tully appreciate all your
efforts in spreading the word
about cardiovascular disease
and motivating others to join
this powertul cause.

GLOBAL AND LOCAL
PARTNERS

World Heart Day has two
olobal Partners: the Boehringer
Ingelheim and Lilly Alliance and
Servier.

These companies generously
support World Heart Day
olobal activities in addition to
undertaking their own external
and internal communication
campaigns that help us spread
the word about CVD. We are
incredibly grateful for their
continued support.

T you have additional local
Partners, we remind you that
the logos of the global Partners
must remain present on World


mailto:worldheartday%40worldheart.org?subject=

4.3

FOR-PROFIT
COMPANIES

WHD resources, logo, and brand
without a partnership with the
World Heart Federation. It you
are interested in partnering for |

USE @WKNOW @ Lot ulessh the poer o knovdes

World Heart Day, please contact tostop the worlds biggestkiler
SPONSORSHIP@WORLDHEART.ORG

@ ‘:EO,ARRL.I'D #lseHeart | #WﬁridHeartDa}* Rl el 2 1
.r.l_--: |I_.-_...~hi| NEET .:: - SERVIER * -
DAY zo5ep WORLDHEARTDAY.ORG ) inpebeim 2,
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mailto:sponsorship%40worldheart.org?subject=
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GET INVOLVED

5.1 SOCIAL MEDIA ENGAGEMENT
5.2 WORLD HEART DAY AWARDS 2023

5.3 WORLD HEART DAY CHALLENGE

5.4 LANDMARK ILLUMINATIONS

5.5 TAKE THE CAMPAIGN INTO
THE REAL WORLD
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SOCIAL MEDIA ENGAGEMENT

USE THE RIGHT
CHANNELS USE TAG WHF
FOR THE RIGHT Always tag WHF in your posts to
AUDIENCES KN OW ampl)i/fytygurreach?/ °

LOW HEART AWARE Be sure to mention the Use Heart O Facebook
€ Sure to mention the use rear @Worldheart

G Q Know Heart call to action.
nstagram HASHTAGS

@worldheartfederation
HIGH HEART AWARE TELL POWERFUL Don’t forget to include the hashtags

O Twitter with your posts:
g @ STORIES @worldheartfed

Effective storytelling is visual and @ LinkedIn Usehea rt

concise. Use photos and videos that @worldheartfederation

drive emotion and action. WO rld h Ga l'td ay




WORLD HEART
DAY A

TG A )\

©) Instagram
@ rohanpawar &

My son saved my life with an heart massage.

CVD is still the biggest killer in the world.

USE 9 KNOW @

Did you know that CVD is the biggest killer in the world,
and 80% of cases are preventible? Learn heart massage,
learn how to save lives. USE @ KNOW @
#WHDAwards2023

View all 21 comments

HOW TO PARTICIPATE?

Publish your custom poster on
social media during September
2023 using the hashtag

#WHDAwards2023

CLICKTO ACCESS THE POSTER
AND SOCIAL POST BUILDER

THE TWO AWARDS
CATEGORIES

Best World Heart Day
Individual Award, celebrating
the person who has made a
difference to their own heart
health or that of others.

Best World Heart Day Team
Award, celebrating groups of
people who have shown real
dedication to the cause of heart
health for everyone.

HOW WILL MY POSTER
BE JUDGED?

The entries will be judged by
the World Heart Federation
team based on the creativity
and emotion captured in the
poster, and the impact of your
statement around how you

USE @ KNOW @

The finalists of the World Heart
Day Awards will be announced
on our social media platforms.
Our social media community
will select two winners, so make
sure you are following us!

CLICK FOR MORE INFORMATION
ABOUT THE WORLD HEART DAY
AWARDS 2023



https://world-heart-federation.org/world-heart-day/create-and-share/
https://world-heart-federation.org/world-heart-day/world-heart-day-awards/
https://world-heart-federation.org/world-heart-day/create-and-share/
https://world-heart-federation.org/world-heart-day/create-and-share/
https://world-heart-federation.org/world-heart-day/world-heart-day-awards/
https://world-heart-federation.org/world-heart-day/world-heart-day-awards/
https://world-heart-federation.org/world-heart-day/world-heart-day-awards/

WORLD HEART DAY
CHALLENGE

We challenge you to walk, run or bikea  orin a group, create your heart
heart shape in your city. Whateverthe  shape and share it with others on
distance, every step counts for your the World Heart Day site.

neart health. We want to see as many

nearts in as many locations as possible CLICK T0 ACCESS I
Dy 29 September 2023. Whether alone @ HEART DAY CHALLENGE



https://world-heart-federation.org/world-heart-day/get-involved/world-heart-day-challenge/
https://world-heart-federation.org/world-heart-day/get-involved/world-heart-day-challenge/
https://world-heart-federation.org/world-heart-day/get-involved/world-heart-day-challenge/
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https://world-heart-federation.org/world-heart-day/get-involved/shine-for-whd/
https://world-heart-federation.org/world-heart-day/get-involved/shine-for-whd/
https://world-heart-federation.org/world-heart-day/get-involved/shine-for-whd/
https://world-heart-federation.org/world-heart-day/get-involved/shine-for-whd/
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Eating healthy s good
for your heart

USE ™ KNOWW™

G e mgep———— —

WARNIN

USE @ KNOW @

o

‘m ‘0/1 USE @ KNOW @

Cardiovascular disease kills 20.5 million
people every year, when shark attacks

kill 6 people globally.

USE ¥ KNOW @




USE ¥ KNOW @

FREE

BLOOD i\ °
PRESSURE ', | USE W KNOW ™

TESTS | = — ®

WORLD | suds
HEART | wontl
DAY wir

| e st Oy 5
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WORLD iakeart | A¥oridHestDey
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WOR LD IN PARTNERSHIP WITH
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